November 2005
Open For Business

We have been extremely busy over the summer here at Florida Homes And Travel “headquarters” preparing
for our new venture. After a lot of hard work, we are proud to announce the opening of our Travel Agency.
We have been granted an ATOL license by the Civil Aviation Authority (ATOL 6927) which can be viewed
on their website www.atol.org.uk, to offer you complete protection when purchasing travel products from us.
As there is often slight confusion about ATOL, ABTA and IATA, and what they all mean here is an
explanation taken from the CAA ATOL web site: An Air Travel Organisers Licence protects the traveller
from losing money or being stranded abroad when a tour operator goes out of business. All licensed firms
have to lodge bonds with the CAA so that if they go out of business, the CAA can give refunds to people
who can’t travel and arrange for people abroad to finish their holidays and fly home. Remember that ATOL
is the only protection scheme for flights and air holidays sold by tour operators in the UK. Some trade bodies
- like ABTA - have their own financial protection systems, but these concentrate on non-air holidays such as
coach and ferry packages and on protection against travel agent failure. If you are booking a flight or an air
holiday from a tour operator, you must be covered by ATOL to ensure protection. ATOL won’t protect you if
you book direct with an airline, or if you get an air ticket from an IATA travel agency as soon as you pay. In
this event, your contract will be with the airline, which should honour your ticket even if the agent goes out
of business. Finally, ATOL may not protect you if you aren’t in the UK when you make your booking. We
look forward to helping subscribers and guests with their travel arrangements. Please call us on 0500 50 50
87 for an up to date quote.

The Brady Campaign T A Reply

On October 1 a new law, passed in this yearis

"Along with VISIT FLORIDA, we welcome visitors to the
sunshine state with open arms and make their enjoyment

legislative session, hit headlines around the world. The
fiStand Your Groundd law was passed without too much
fanfare, more with an element of surprise T because
most Floridians were unaware that hitherto they had a
fiduty to retreatd from a potentially violent incident. As we
went to press last month, we missed mentioning the law
due to pressures of space, but within days the story was
in the news thanks to the efforts of the anti-gun Brady
Campaign which has been handing out leaflets to tourists
at major airports on arrival in Florida urging visitors not
to engage in conflict with residents. One more thing for
the tourism industry to deal with along with hurricanes
and red-tide. We publish here the official response from
Visit Florida to the Campaign in case you need to
reassure guests:

Florida is a very safe and secure destination that excels
in caring for its visitors. On any given day, Florida hosts a
million visitors. In 2004, Florida welcomed 79.7 million
visitors, a record for the state. Florida has a low crime
rate. In fact, it's at a 34-year low and has been falling for
13 consecutive years. (2004 Florida Annual Uniform
Crime Report.) We believe that our visitors are wise
enough to understand that the Brady Campaign is one
group’s political agenda and not a real safety issue. It is a
scare tactic campaign, not an education campaign as
stated. In 1987, the same group predicted that the gun
permit law passed in Florida that year would increase gun
violence. This increase in violence never occurred. A
change in a law does not necessarily create a change in
behavior.

Statement From Florida’s Office of the Attorney General:

and safety a top priority," said Florida’s Attorney General
Charlie Crist. "Florida is a very safe and secure
destination and our leaders continually strive to enhance
the personal safety of the nearly 80 million global visitors
who travel here annually." He added, "The new Florida
law that groups are using to raise visibility for their political
agenda already exists in at least 26 states throughout the
country allowing you to protect yourself if attacked. Some
groups are assuming that the average Florida citizen will
change their behavior in a negative manner in response
to this law. In reality, law enforcement and the courts are
not going to allow this to happen."

Statement from Gary Kleck, Ph.D., Criminology and
Criminal Justice:

"There is no evidence at all that this sort of law results in
people using unjustified force in self-defense. The Brady
Campaign has always been hostile to self-defense in
general and would like the Florida legislature to reverse
their position. The group is trying to hold the tourism
industry hostage to further their purposes," said Dr. Kleck
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November Market Place

Fly Drives

15" December for 14 nights, Gatwick to Orlando with British Airways and 2
weeks All-Inclusive hire of a Luxury 7 Seater Car. Total price £585 per
person, based on 2 adults and 2 children.

10t January 2006 for 14 nights, Manchester to Orlando with U.S.
Airways and 2 weeks All-Inclusive hire of an Intermediate 4 Door Car.
Total price £375 per person, based on 2 adults and 2 children.

February 10" 2006 for 14 nights, Gatwick to Orlando with Delta Airlines and 2
weeks All-Inclusive hire of a Luxury 7 Seater Car, Total price £450 per
person, based on 2 adults and 2 children.

March 18™ 2006 for 14 nights, Gatwick to Sanford with First Choice *33-
inch seat pitch* and 2 weeks All-Inclusive hire of a Compact 4 Door Car.
Total price £478 per person, based on 2 adults and 2 children.

March 25" 2006 for 14 nights, Gatwick to Miami with U.S. Airways and 2
weeks All-Inclusive hire of a Full Size 4 Door Car. Total price £428 per
person based on 2 adults and 2 children.

Please call or email Elle on 0500 50 50 87 or fhandt@btopenworld.com
for more details.

Frontline Florida Realty Inc
Planning to buy or sell a home or a business
in the Disney Orlando area? We are from

Why you should think carefully before
buying a property to rent out.

Intensive advertising in the UK has
¥ contributed to an influx of Brits buying
. property in Orlando, who are
7 dependant on rental income to cover
M, their morigage payments. It is worth
looking at other options such as

o

the UK and have done what you want to do.

Our Service is free to buyers and
reasonably priced for sellers. Need a loan?
Want to move to Florida? We can help with

that too!! In UK call: 0871 900 8830
In Florida call: 407 832 4888
Or Free on: 1 877 438 6815.
E mail alan@frontlineFlorida.com Or look at
www.FormosaGardens.us

where a Gulf Coast lifestyle and less

Sarasota and Naples on the Gulf Coast

competition....article continues on web

You could have your
advert here, please
contact Elle at

You could have your
advert here, please
contact Elle at

fhandt@btopenworld.com

fhandt@btopenworld.com

if you would like to place
your advert for our
worldwide subscribers.
0500 50 50 87

if you would like to place
your advert for our
worldwide subscribers.
0500 50 50 87

Florida Homes And Travel includes these advertisements in good faith, but can accept no responsibility
for the services provided.
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